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Delightful ĸstanbul / Delightful ĸstanbul- Antalya
Courses of Health Care Management Department

2014 Summer School (ĸstanbul) 

Å Marketing in Health Tourism
(Programme Coord.Dr. Ebru ¥zlem G¦VEN)

2015 Summer School (ĸstanbul)

Å Marketing in Health Care Organizations
(Programme Coord.Dr. Ebru ¥zlem G¦VEN)

2016 Winter School (ĸstanbul-Antalya)

Å Marketing in Health Care Organizations
(Programme Coord.Dr. Ebru ¥zlem G¦VEN)



www.eurieeducationsummit.com

Best Practice : 
2014 Delightful ĸstanbul Summer School

Department :     Health Care Management
Course Name:       Marketing in Health Tourism
Course Description : 10 Days

04.Agu 05.Agu 06.Agu 07.Agu 08.Agu

10:00

First Meeting 
Welcome Dialogue

The Importance of 
Customers ðPatients

Expectations 

Basic Principles of Marketing

Case Studies from 
Turkey: Marketing in 
Health Care Services

Turkey's Health Tourism
Potential

Marketing Strategies 

Bureaucratic Facilities 
Economical Support to

Turkey's Health Tourism
Market 

11:00

12:00

13:00 LUNCH

14:00

What is Marketing? 
Marketing in Health Care 

Services

Profitable Markets: 
Health Tourism in 

Different Countries

Turkey Medical Tourism
Statistics

SWOT about Turkeyõs
Health Tourism

The Most Popular Hospitals 
Ambitious Units in Turkish 

Health Tourism15:00

16:00
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Best Practice 2014:
Delightful ĸstanbul Summer School

Course Name:       Marketing in Health Tourism
Course Description : Second Week

11.Agu 12.Agu 13.Agu 14.Agu 15.Agu

10:00 Hospital Visit : 

International Patient
Department

AcĔbademHealth
Group

Visit: 
Association of Health 

Tourism

TURSAB 
Health Tourism Unit

Hospital Visit : 

International 
Patient

Department

LĸV Hospital

Visit : Yalova / 
Thermal City

Thermal Health
Center

General Overview11:00

12:00

13:00 LUNCH

14:00
Hospital Visit : 

International Patient
Department

Dentaydin Dentistry
Hospital

Hospital Visit : 

International Patient
Department

Memorial Hospital

Hospital Visit : 

International 
Patient

Department

Medical Park

Visit : Yalova / 
Thermal City

Thermal Health
Center

Certificate Ceramony15:00

16:00
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Best Practice : 
2015 Delightful ĸstanbul Summer School
2016 Delightful ĸstanbul Antalya Winter School

Department :         Health Care Management
Course Name:       Marketing in Health Care Organizations * 
Course Description : 10 days

*The Course Includes 5 Hospital Visit ðBest of TurkeyõsHealth Market
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Why should students take a part in this course? 

Å The course s will highlight the marketing functions to the health care 
industry , especially in Health Care / Health Tourism .

Å They integrates health care services development with promotion activities, 
pricing, and the distribution of services based on Health Care / Health
Tourism .

Å Emphasis is placed on the managerial aspects of marketing strategies 
necessary for survival in a competitive marketplace based on Health Care / 
Health Tourism.

Å Further attention is given to the design of services and programs that 
respond to market interests and consumer preferences , especially in Health
Care / Health Tourism .
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Sllyabus Summary - Measurement and Evaluation

METHOD: Action learning methods will be blended with theoretical presentations , group working
based on Case Study

EVALUATION: Participants will be assessed on two quiz exam (%20), two assignments (% 20), mid-
term exam (%20), and a final exam (%40 ).

ECTS: The course provides 3 ECTS for successful participants .

REQUIREMENTS      : No Requirements

WHO CAN PARTICIPATE :  Undergraduate or Post Graduate Students (No requirement of section )

PARTICIPATION LIMIT :  20 Students

SPECIAL EVENT :  Hospital visits ðTurkeyõsBest Hospitals

ADDITIONAL COST :  No additional cost is required for this course
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Marketing in Health Care Organizations

Course Description :

ÅThe course relates key marketing functions to the health care
industry .

Å It integrates health care services development with promotion
activities, pricing, and the distribution of services .

ÅEmphasis is placed on the managerial aspects of marketing
strategies necessary for survival in a competitive marketplace .

ÅFurther attention is given to the design of services and programs
that respond to market interests and consumer preferences .
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Marketing in Health Care Organizations

Course Content :

ÅThis course involves analysis, evaluation, and implementation of
marketing strategies within health care and managed-care
environments .

Å It is designed to develop skills in segmenting customer and medical
markets, brand products and services, enhance customer
communication strategy and develop effective pricing approaches.

ÅMethods and models of marketing fundamentals will also be
introduced .



www.eurieeducationsummit.com

Marketing in Health Care Organizations

Course Objectives :

1. Define what marketing means in a health care context including
what characteristics distinguish a market -driven organization .

2. Differentiate strategic planning, business planning and marketing
planning.

3. Apply established marketing principles to a health care setting .
4. Identify trends in the organization, delivery, and financing of

health care services that are particularly market -sensitive .
5. Explain factors that present special challenges when marketing a

health care product or service .
6. Develop a marketing plan for a health care organization .
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